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Forward Looking Statements

This presentation contains "forward-looking" statements based on current expectations regarding future plans, events, outlook,

objectives and financial performance, expectations for future sales growth and earnings per diluted share (GAAP and non-

GAAP). Forward-looking statementscanb e i denti fied by words including fAexpect, 0
Awoul d,,ox dific foiuda@nt 6 or ot her simil ar wolookirg statgmentsansolvesknaavn ané x pr € s s |
unknown risks and uncertainties, which may cause the Corporation's actual future results and performance to differ materially

from expected results. These risks include but are not limited to: general economic conditions in the United States and

internationally; unfavorable changes in the United States housing market; industry and competitive conditions; a decline in

corporate spending on office furniture; changes in raw material, component or commodity pricing; future acquisitions, divestitures

or investments; the cost of energy; changinglegal, r egul atory, environmental and healthc
to successfully completeitsbusi ness software system i mplementation; the Corp
changes in the sales mix of products;t he Cor porationd6s ability to achieve the ant.

alignment initiatives; andf or ce maj eur e events outsi de t hoétheGexiskpand aaditionalmisks c on
can be found in the Corporation's annual and quarterly reports filed with the Securities and Exchange Commission on Forms 10-
K and 10-Q. The Corporation undertakes no obligation to update, amend or clarify forward-looking statements.



Investment Considerations

Long Term Value Creation

V  Leading Market Positions V  Breadth and Depth

V  Operational Excellence V  Financial Strength




Market Leader

Office Furniture Hearth

#H2 Market Position #1
77% $2.3B 23%

Sales
64% $232M 36%

Operating Profits’
$2.58
- w«.a_/ EPS

W e, i

* See non-GAAP reconciliation on page 19
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Billions of Dollars (nominal)

Market Drivers

HNI Office Furniture
Corporate Profits CEO Confidence
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Hearth

Market Drivers
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Oil Prices

- $150

Dollars per Barrel
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Crude-Bent

Heating Oil

US Temperatures

Variance from Average

9T-1en
9T-uer
GT-AON
gr-des
ST-InC
gT-Ae
ST-re
GT-uer
¥T-AON
y1-dos
yT-InC
vT-Ke
vT-1e
yT-uer
€T-AON
gtr-des
€T-INC
eT-Aen
€T-1e

Source: U.S. EIA

Source: U.S. NOAA



Breadth and Depth

Brands Distribution

Tuned and tailored Broadest coverage

Products Price Points

Solutions for every need High to low



Split and Focus

House
Of
Brands

OFFICE FURNITURE HEARTH
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Leverage
Member Owner Culture with Lean



HNI
Brands

Key
Competitors

@ Core, sweet spot

Supplies-Driven Channel
Retail Commercial

North America

Market Coverage

Office Furniture

Contract Channel
Contract Image

ofm

Retail less
than 1%

Asian Imports

Global

Allsteel

Gunlocke
"
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New Construction Channel

Market Coverage

Hearth Products

Remodel/Retrofit Channel

Competitors

Installing Distributors Specialty Dealer ' DIY
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Travis

Niche Competitors
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http://majesticproducts.com/
http://majesticproducts.com/
http://www.monessenhearth.com/
http://www.monessenhearth.com/
http://vermontcastings.com/
http://vermontcastings.com/

Lean culture drives best
total cost

Never finished

Operational Excellence / Lean Culture

SELECTED EXAMPLES

Announced ongoing structural
cost take out, $30 1 $40M of
annual savings by 2018

Leverage scale, capabilities,
and capital to drive rapid
continuous improvement

Understand
Simplify
Standardize
Flow
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Long Term Value Creation
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